A WALK FOR
PROSPECT

September 18, 2011~

BROOKLYN, NY

PROSPECT PARK ALLIANCE




A WALK FOR PROSPECT PARK

PROSPECT PARK ALLIANCE

What does the Prospect Park Alliance do for Brooklyn?

In the last 25 years, the Prospect Park Alliance has rescued the famed landscape design

of Olmstead and Vaux, renovated a 150 years of historically significant architecture and

devel oped educational opportunities flor Br ook
on-going activities include the following:

9 The Natural Resources Crew plants thousands of annuals and bulbs throughout the Park

each year, while maintaining over 11,000 trees
of their effort to conserve and protect Prospe
meadows for the enjoyment of all

fTThe Desi gn and Construction D e paaimningne n t keeps
playgrounds safe and fun for children of all ages, as well as maintains ball fields and
recreational areas

9 Temporary and yeswund education programs at Lefferts Historic House Museum
engage visitors with harafs exhibits and stimulating programming about the
environmental history of Brooklyn

fFounded i n 20014, t he Prospect Par k Audubon Ce
Audubon Center delivering public programming to more than 45,000 visitors each year.

1 In partnership with the Department of Education and Brooklyn Botanic Garden, the
Alliance created the Brooklyn Academy of Science and Environment, which has recently
graduated its sixth Senior class

9 The Maintenance & Operations staffar es f or t lolé ca®usel, lbridges cent ur vy
and historic structures designed famed architects McKim, Mead and White that have
earned Prospect Park national landmark status

TfThe Prospect Park Alliancebés Volunteer Depart
community and corporate volunteers to keep the grounds green adckektter




A WALK FOR PROSPECT PARK

SPONSORSHIP

The Prospect Park Alliance is offering tr“
opportunity for your company to reac

Brooklynods | argest
With more than nine million visits each yea' |
Prospect Par k i s knj
yard. o

As a sponsor of A Walk For Prospect Park
your brand will be a valuable part of t
boroughos corporate
while gaining visibility and potential custo
ers. Your sponsorship will also suppc
heal thy activities
diverse neighborhoods and enhance the |
alty of Brookl ynos
utilize the park regularly.
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$10,000: THE POWER -WALKER PACKAGE

SIGNAGE

1 Logo placement on Parkigns

1 Logo placement on event banners a
the starting point and finishing point
of the walkathon

1 Logo placement on eventshirts

MARKETING

1 Prominent Logo placement with
event announcement in the Fall or
Winter seasonal guide (distribution
25,000)

1 Y2 page advertisement in Fall seasonal
guide (distribution 25,000)

WEB -MARKETING

1 Logo and URL link on Prospect-
park.com Walkathon webpage (over
10,000 unique hits monthly)

1 Logo on Friends Asking Friends event §:
registration page

1 Logo placement and URL link in Pros-
pect Par kfewslgtert ob Repues
(distribution 7,500) e

1 Logo placement on evendrvitation
(distribution 7,000)




$ 5,000: PARK HIKER PACKAGE

1 Logo placement on Park signs

1 Logo placement on event banners at
starting point and finishing point of them
walkathon

1 Logo placement on eventshirts

=

SIGNAGE

MARKETING

7 Prominent Logo placement with
event announcement in the Fall or
Winter seasonal guide (distribution
25,000)

1 Opportunity to table at the event

WEB -MARKETING

I -

Prospect Park®PAlliance £
Official Web Site of Prospect Park

Logo and URL link on Prospect- -
park.com Walkathon webpage (over
10,000 unique hits monthly) :
Logo on Friends Asking Friends eventl:
registration page

Logo placement and URL link in :
Prospect P adreksdester O PR
(distribution 7,500) —————
Logo placement on evendrevitation
(distribution 7,000)

LLLLLL

Walk-a-thon 2010




$ 2,500: SUNDAY STROLL PACKAGE

SIGNAGE

17 Company name listed on event
banners at the starting point and
finishing point of the wallathon

17 Company name listed on eveniShirt

MARKETING

17 Company name listed with event
announcement in the Fall or Winter
seasonal guide (distribution 25,000)

WEB -MARKETING

) —
Prospect Park@Alliance S s et
Ol St Prapes Prk

y Company name listed on the Prospect- [Fep————
park.com wallathon webpage (over wakca
10,000 unique hits monthly)
1 Company name listed on Friends Askin prosrecy OF

. ) ) PARK ks, -
Friends event registration page =

Walk-a-thon 2011

Join us for the Alliance's second
annual walk-a-thon!

SIGN UP NOW




$ 1,000: TITLE SPONSORSHIP PACKAGE

T-SHIRT LOGO

1 Company name listed on eveniShirt

GROUP RATE

1 Registration for 125 employees for
the Walkathon

WEBMARKETING

iance

17 Company listing on the Waklathon website.
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A WALK FOR PROSPECT PARK

DEMOGRAPHICS

A Walk for Prospect Park
participants are advocates of all ages
dedicated to the welbleing of the
Park and its surrounding neighbor-
hoods.

Among the wallathon attendees the
popular zip codes of residence are
among Brooklyndés most prospero

7 11215 (Park Slope);

1 11217 (Fort Greene)

7 11218 (Kensington);

7 11231 (Red Hook)

1 11238 (Prospect Heights)



